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Philanthropic

Landscape S0 Philanthropy Today Looks Like the America of 25 Years Ago
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Source: Pew Research Center, The Next America — America’s Racial Tapestry is Changing: http://www.pewresearch.org/nexi-america/#Americas-Racial-Tapestry-ls-Changin
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Trends Impacting Philanthropy Landscape

Tax Laws

Changing Demographics Technology/New Vehicles

Participation in

Philanthropy Rage Philanthropy
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Impact of Diverse
Donors



2,287,217

MILLION

Number of African Americans, Hispanics and Asians
households with net worth of  $250,000 to $10+ M
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THE AFRICAN AMERICAN DONOR COMMUNITY

Gender Generation At a Glance

Religion and faith are a more important part of

One out of five philanthropy than among any other group

African Americans
0 says he or she
0 would support more

organizations if asked

@ remale: 54% @ Watures: 13% ~ more often

Male: 46% @ Boomers: 45%
Generation X: 22%
Millenials: 20%

Not as likely to give through direct response
channels, but also not being asked

More than any other group, interested in
dy supporting their unique heritage and community

development groups are of particular interest
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% Giving is more personal and spontaneous; youth

S

Giving Priority Giving Habits & Attitudes Reaching Donors
Religion Engagement In-person
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THE ASIAN DONOR COMMUNITY

At a Glance

Generous U.S. donors, even though this group is
more likely to have been born outside the U.S.

Gender Generation

Younger, well educated,
Nearly half of Asians are more likely liberal and female
more likely to support a

friend or family’s request
for a donation to a cause,
and this group is nearly Giving priorities are different—

t\{vlce as Ilkely_ to give more likely to support emergency relief efforts
via crowdfunding. and education; religion not as important as a
driver of philanthropy

O®®

Most technologically connected
and willing to use alternative giving channels

@ remale: 60% @ Matures: 13%

Male: 40% @ Boomers: 33%
Generation X: 29% More likely to plan and research
Millenials: 25% L
Giving Priority Giving Habits & Attitudes Reaching Donors
Health, Children & Plan & Research Technology Savvy

social services
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THE HISPANIC DONOR COMMUNITY

At a Glance
Gender Generation

Youngest of all groups and most likely to have children in
their households

More than half
of Hispanics

5 50/0 say they

prefer appeals

@ Matures: 7% in English.
@ Boomers: 30%

Generation X: 33%

Millenials: 30%

Strong commitment to children’s causes

Much more likely to say they give spontaneously, when
something pulls at their heart strings

Give larger percentage of income to church than donors
overall

@ remale: 43%
Male: 57%

Not asked for donations as frequently as others, and not as
likely to give through traditional direct response channels;
most interested in hearing more from nonprofits
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Giving Priority Giving Habits & Attitudes Reaching Donors
Religion Pull their heart -strings Personal Contact
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Todayos Panel

Moderator

Bren_da B. Asare Dr. Denitra D. Griffin
President & CEO Co-owner/Executive Vice-
The Alford Group President for AGB

Investigative Services
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David R. Jimenez
Principal for Jackson Lewis
PC & Co-Chair of
Corporate Governance &
Internal Investigations
Practice Group

JoAnn Yoshimoto, CFRE
Senior Consultant
The Alford Group
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